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The article examines the peculiarities of social marketing instrumentality
influence of on the tourist services consumer’s behavior. Social marketing is
considered as an effective management instrumentality that can change
consumer’s behavior about the inclusively content of their own leisure, the
choice of tourist product, stimulating demand through the support and

expansion of relationships with consumers.

Authors prove the effectiveness of the managerial role of social marketing
through a combination of marketing instrumentality influence of on the
tourist services consumer’s behavior and the formation of a tour product
demand by means of communications under developing structural and
functional model of travel services consumer’s behavior. Only in
combination of these two subsystems of a structural and functional model is
possible the problem solution of efficiently bringing the product round to the
consumer. Changing the model of purchasing behavior of the consumer of
tourist services confirms the presence of social logic consumption of product
tour and the effectiveness of managerial influence of social marketing
instrumentality.
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TexHoiOriA Ta MPakTHKA COLIAJIBLHUX 3MIH Y CYCIIUIBCTBI, 30KPEMA HA PUHKY TYPHUCTHYHUX
[IOCIIYI, BUMAara€ He JIMIIE MOHITOPHUHIY (DaKTOpIB BILIMBY 30BHIIIHBOIO CEPENOBHINA Ha IOTPEOH
CIIOKMBaYiB, @ i BUBUCHHS POJIi COIIAILHOTO MAPKETHHTY SK CHCTEMHOTO COIIOKYJIbTYPHOTO SIBUIIA
Ha [IOBEIIHKY CIIOJKHBaya.

JlocmipKeHHIO PO0JIeMH COIIaJIbBHOTO MapKETHHTY MPHUCBsYeHi podotu BueHux M. beiikep,
A. Pomanosa, I'. Tympunncekoro, B. A. ITonTopak Ta iH. JlocmijpkeHHSIMH colliaibHUX (YHKIIH
MapKeTHHTY B TIpOIleCi CTAHOBIEGHHS MOCTIHIYCTPIaNbHOIO CYCITUIBCTBA 3alMaliucsi MPOBiIHI
3apyOixHi BueHi-ekoHoMmicTH @. Kotnmep, XK. XK. Jlamben Ta iH., B mpalsx SKUX 3aKIaJICHO
(dbyHIaMeHTa bHI OCHOBH CYTHOCTI COIIIaIbHOrO MapkeTHHry. [Ipo0GieMHi MUTaHHS CTAHOBJICHHS Ta
PO3BHTKY COIIaJIbHOTO MapKETHHTY B YKpaiHi 3HaXOAAThCS B TIONI 30py BITUYM3HSHHUX HAYKOBIIIB,
30KkpeMa, Takux fAk: JI. AkimoB, A. I'. Auapycenko, T. O. IIpumak, P. B. Boiiko, €. B. CaseinbeB Ta iH.
CoriajlbHNI MapKETUHT BUCTYIAC K (DYHIaAMEHTAIbHA CydyacHa KOHIIEMIIS YIIPaBIiHHA COLiaIbHIMHA
porecaM i 3MiHaAMH B YMOBAX CY4aCHOI'O PUHKOBOI'O 1 JEMOKPATUUHOIO CycIiibcTBa. HakonnueHHs
JOCBIy peaizaiii colliaJbHMX MAapKETHMHIOBHX IHILIATHUB JIO3BOJIMTH JIOCATHYTH OCHOBHOI METH
COILIaJIEHOI0 MAPKETHHTY — JOBEACHHS TYPUCTHYHOIO IIPOAYKTY 10 CIIOKHBAYA.

Ha nymxy maykosuis (B. Jlasep, E. Kemmi, O. Xonms), comiaJbHUA MapKETHHT Iepeadadac
«JIOHECEHHSI TOBapPiB, MOCIYT, mporpaM abo imdopmarii mo rpomaacskoctin. @. Kormep Bu3Hauae
COLIAJIbHUI MapKETHHT SIK «PO3YMIHHS JIFOAEH 1 TaKe CIIUIKYBAHHSA 3 HUMH, K€ BEIE IO 3aCBOCHHS
HHUMH HOBMX MOIVIAIIB. 3MiHA X MO3HMIIIT MPUMYIIYE 3MIHIOBATH BJIACHY MOBEIIHKY, 110 POOUTH BILIHB
Ha pIllIeHHS TI€T COIiaIbHOT MPOOJIEMH, SIKY BOHH 3airyueHi» [4, c. 126].

My BUXOAVMIIM 3 TOJIOKEHHS IPO T€, IO COIIAJLHUI MapKETHHI € HaOOpOM YIIPaBIIHCHLKUX
IHCTPYMEHTIB, SKI JO3BOJISIOTH BHpPIIIYBATH 3axadi (opMyBaHHS PHUHKY TYPUCTHYHHMX IIOCIYI B
Vkpaini Ta nependadaroTh II€BHI 3MIHM Y IMOBENIHII CHOXKHBAHHS. IHCTPYMEHTH COLIAJIBHOIO
MAapKETHHTY O3BOJISIIOTE ONTHMAJILHO CIPOCTATH 3MIHY IMOBENIHKM CIIOKHMBAYiB, CIOHYKATH iX 0
3MIHM KYIIBEIBHOI MOBEMIHKM HIIAXOM BH3HAYEHHS MicL L€l 3MIHM B IO3UTHBHOMY ceHci. Ilpu
BOMY O€33aIllepeuHuM 3aIMINACTECS (DaKT PO3POOKH KOHKPETHOr'O, PEBOJIOLIIHOIO IMPOAYKTY, 3a
JIOTIOMOT'O0 SIKOTO MO)KHA CIOHYKATH IMOTEHIIHHOrO CHOXHBaya 3MIHUTH MOBEIIHKY 1 3pOOUTH Iie
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Hainerme 1 ebexruBHO. K IMOKa3ago Halle JOCTIKEHHS, Ha CLOrOAHI icHYe mpobiema pearizalil
MeXxaHi3MiB  e(pEeKTHBHOIO COI[IaJIbHOTO MAapKETHHIOBOI'O VYIIPABIIHHS TIOBEIIHKOIO CIIOXHBAayda
TYPUCTHUHHUX MTOCTYT.

3ayBaskuMo, 1110 peajri3allis COIliaJbHOr0 MapKeTHHTy (Ha 1e 3BepTae yBary E. M. 3abapna)
nepeadayvae HassBHICTh COLIAIbHO OPIEHTOBAHOI METH, a CaM€ «3MIHH ITOBEIIHKYA BEJIMKUX IPYII JIFOACH
Ha Kpallle JUIsl TOCATHEHHSI COIaIbHOI TapMOHIT B CYyCIUIbCTBI» [3].

CporoHi Ha IMOBENIHKY CIOXKHMBadya TYPUCTUYHHUX IIOCIYI BIUIMBAIOTH COLIOKYJIBTYPHI Ta
0cOoOMCTICHI (haKTOpH, HAWOUIBII 3HAYYIIMMH 3 SKMX MM BU3HAUYIWIA. €KOHOMIYHY CHTYAllll0 H
MOJIITUYHI BUKIMKH, MOXIHMBICTH IOCTYIY JO TYPUCTUYHHX ITOCIYIr; (OPMYBAHHS BHYTPILIHLOL
MOTHBALl, 1oTped, 0akaHb B KOHTEKCTI MOYKIMBOCTEN 0€3BI30BOro pexxumy Ykpainu 3 kpainamu €C.

CporomHi KOHCTATYEMO JIWHAMIYHMM pO3BUTOK MDKHApOJHOIO TYPU3MY, SKHH €
CaMOJOCTAaTHIM COIIOKYILTYPHHM SIBHIIEM Tiao0ambpHOro xapakrepy. Came TOMY, BaKIUBHM €
AKTUBHHUM TYPUCTUYHHI OOMIH MDK KpaiHaMH K OpraHiyHa CKJIaJ0Ba COLIaJbHO-€KOHOMIYHHUX 1
KYJBTYPHUX I1HTErpamiiiHUX IPOLECIB, OCOOJHMBO B KOHTEKCTI CYYACHHUX TEHIEHIIN DPO3BUTKY
Typu3My. 30Kpema, caMme I€ MIATBEPIKYE, L0 MAapKETHUHI B TYPUCTUYHIN raiay3i HE MNOBUHEH
3BOAUTHCS JIMIIE 10 BUPOOHHULITBA 1 IPOCYBAHHSA TYPUCTUUYHHUX IOCHyr. CTaH pO3BUTKY €KOHOMIYHUX
CHJI 3MIHIOETHCS IIiJ{ BINIMBOM IIOOAMI3alIMHUX IIPOLECIB, a OTKE, 3MIHIOIOTHECS MOMKIUBOCTI
peamizauii morped Cy0’€KTIB TYPUCTHYHOIO PHUHKY YKpalHU IHHOBALIMHUMU  3aco0aMu
MapKEeTUHTOBUX TEXHOJIOTIH, AKl O vy IIOBHIM Mipl 3a0BOJIBHAIN 1HAUBIAYAIbH] 3alIUTH CIIOXKUBAYIB.
Curyalis, KOy ICHYE HiABHUIEHA IIPOMO3ULIA TYPUCTHYHMX IIOCIYT 1 TOBApiB Ta HU3bKUI ITOIMUT Ha
PHUHKY TYPUCTHYHMX IIOCIYT, MIOBHHHA 3MIHHUTHCS JOKOPIHHO IIiJ BIUIMBOM IiioOaiizarii. MoBa e
PO 1HAMBIAYAII3aLi0 IIPOAYKTIB TYPUCTUUYHOTO PUHKY, IIOrJIUOIEHE CErMEHTYBAHHS, BIIPOBAKEHHS
HECTAHIApTHUX 3ac00IB MapKETMHIOBHUX KOMVHIKAnii Ttomo. [IpM IbOMY Ba)XJIMBO BpPaXxOBYBATH
0COOJIMBOCTI Ta JWHAMIKY PO3BATKY MDKHAPOXHOIO TYPU3MY B KpaiHaXx CBITY W TBOpPYO
BUKOPUCTOBYBAaTH  COIIQJIbHO-KYJIbTYpHI BHMIPH MAapKETHHTY, $IKi 3HAaXOJsATh BTUICHHS Yy
MDKHApOJIHOMY TYPH3MI.

3a pesyapratamu gocaimkenass UNWTO u European Travel Commission (ETC) 3a mepion
2011-2016 pokiB, BU3HAYEHO, 110 TYPU3M 3aliMa€ TPETE MICLE Yy CBITI K E€KCIIOPTHA KaTeropid. 3a
nporaozamMu UNWTO omiHKM MOJAJIBIIOrO PO3BUTKY TYPU3MY Ta IIOMUTY HA TYPUCTHYHI IIOCIYITH Y
nepiog 3 2010 mo 2030 pokM OYIKYETHCS, 3pOCTAHHSA Horo B cepeauboMy Ha 3,3 % Ha pik.
IIporao3yerncst 30UIBIIEHHST MIKHAPOIHOIO TYPIOTOKY B aOCONIOTHOMY 3HA4YeHHI Ha 43 MiH. B piK.
[TporHo3Hi TeMIu 3pocTaHHs MDKHAPOAHOTO Typusmy B 2020 porii gocsrayTh piBHs 1,4 mup., a 1o
2030 poKy O4iKy€eThCS 3pOCTaHHsI IOTO TOKa3HuKa Jio 1,8 mip,., (puc.1).
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Puc. 1. Ilpoerosui oani po3sumky migxchapoonozo mypuszmy 0o 2030 poxy [8]

B mepury 4epry OCHOBHMMH HaIlpgIMaMH MDKHAPOIHOIO TYpU3My OYIyTh CIOPSAMOBAaHI 10
KpalH 3 AUHAMIYHO DPO3BUBMBAIOUMMHU eKOHOMikamu: A3ii, JlatmHcbkoi Amepuku, LleHTpaibpHOI Ta
Cxigaoi €spomn, Cximaoro CepemsemHomop’s, bamspkoro Cxony 1 AdpHKH, OPOrHO3YETHCS
3pOCTaHHs iX 00cATIB B MoABiHHOMY po3Mipi (+4.4 % Ha piK), 1uist KpaiH i3 PO3BUHEHOI0 EKOHOMIKOIO
(+2.2 % Ha pik) [8].
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HaBeneni maHi cBimyarh PO HEOOXIAHICTH IHHOBAIM y TYPUCTHYHINA Tany3l YKpaiHu, sKi
MapKETHMHIOBHX TEXHOJIOTiH, 30KpeMa BiJXiJl BiJ CTaHIApTH3allii TYPUCTHUYHUX MPOAYKTIB Ta 3MIHY
B3a€MOBIIHOCHH 31 CIIOKMBAYaMHU.

Croromi OOCTYI [0 3HAYHOIO KOJIa JUKEPEI IIPO Typ TOBAapH 1 IIOCIHYTH JI03BOJISE
CIIOKMBA4Y€EBl AaKTUBI3YBATH IHAMBIAYAII30BaHHUM CIOCIO NPUUHATTS DINIEHb MIOJO0 HPOBEIECHHS
Io3BULIA, (OpPMYE IOMAT Ha HOro 3MicToBHEe HamoBHeHHsS. CaMe TOMY, Ba)KJIIMBHM AacCIIEKTOM
mpoOJIEMH € ONTUMI3AIliS CIiBBIAHOIICHHS MOMUTY Ta MPOMO3UIil Ha PUHKY TYPUCTUYHUX TTOCIYT, 110
JI0O3BOJINTH BIUIMBATH Ha TUIIM [IOBEIIHKH Cy0’ €KTa.

V nma"Homy KOHTeKCTI eheKTMBHUM Oyae opraHizalis LiJecIIpsIMOBAHOI CHCTEMH BILIMBY Ha
KYIIBEJIbHY MOBENIHKY CIIOKHMBada Typ IIOCIYI, AKa ITOBHHHA (DOPMYBATHUCS 3acO0aMH COLaJIbHO-
OPIEHTOBAHOI0 MAapKETHHIY 4Yepe3 CTBOPEHHS, IATPUMKY W DO3MIUPEHHS B3a€MOBIIHOCHHH 31
criokuBayamMu. MoBa Hjie Ipo YIIpaBiIiHHS KYIIIBEIbHOIO [IOBEIIHKOIO Yepe3 CTUMYIIIOBAHHS 3ac00aMHu
pEKJIaMH, aKTYyali3alli€lo COIiajbHOI Ta IMIKEBOI IIIHHOCTI TYPUCTHYHOTO MPOJYKTY, BU3HAUYCHHS
COI[IaJIBHOI JIOTIKH CITOKHBAHHS TOILIO.

OHo4acHO 3 BMKOPHMCTAHHSIM MapKETHMHTOBHMX 3ac00iB BINIMBY Ha IOBEMIHKY CIIOKMBaua
TYPUCTHYHHUX IIOCIYI IIOBUHEH DEaIi30BYBaTHCI MeEXaHI3M (GOpMYBaHHS IIONMMTY Ha I ITOCIYTH
3ac00aMi MapKETMHIOBUX KOMYHIKaniil. MoBa iife mpo npsMi i HelpsiMi KOMYHIKAIT 31 CIIOKUBa4YeEM
TYp OPONYKTY, IOCTIMHMI ayIuT LMX B3a€MOBIZHOCHH HAa OCHOBI CTBOPEHHS HOBHUX TYPHCTHYHUX
ITOCIYT Ta PO3LINPEHHS X aCOPTUMEHTY, IIPOIOBKEHHS «CKUTTEBOTO IUISIXY» TYPUCTHYHOI ITOCIYTH Ta
KOHTpOJIFO 11 BaprocTti, OPMYBAHHS Ta MIATPUMKY HOBHX TYPHUCTHYHUX OpeHIiB Ta 1H. Jlume y
IIOCJHAHHI IUX JBOX CKIAAOBHUX (MapKEeTHHIOBMX 3aco0iB BIUIMBY Ha IIOBENIHKY CIIOKHBada
TYPUCTHUYHUX IOCAYr Ta (hOPMYBAaHHS IIOMUTY 3aco0aMH MapKETMHTOBHMX KOMYHIKAIlil) MOXJIHUBE
e(eKTUBHE BUPIIIICHHS TPOOJIEMH JTOBEACHHS TYPHUCTUYHOIO MPOIYKTY J0 CIIOKHBAYa.

CrioxpBay, CBOECI0 IHAMBIAYAJIBHICTIO, 3YMOBIIIOE (HOPMYBAHHSA TYPUCTHYHHUX ITOCITYT
BIAMOBIAHO A0 Horo mnorped, OakaHb, OCOOMCTICHO-IICUXOJIOTIYHHUX XapaKTEPUCTHUK, OCOOMCTUX
noxoxiB Tomo. OaHier0 31 CKIA0BUX MMOBEIIHKM CIOKUBAYIB € CIIOKUBYA IPUXUIBHICTH 4O TOTO YH
IHIIIOrO IIPONYKTY, siKa (GOPMYEThCS He JInile OakaHHSAM 3aJ0BOJIBHUTH CBOI pEKpealiiHi moTpedu.
MoBa #ijie PO JOCIIDKEHHS IOMUTY CIOXKHBAYiB, ypaxXyBaHHs BIUIMBY TEXHOJIOIH COILIabHOrO
MapKETHHTY Ha CY0 €KTUBHY Ta 00’ €KTHBHY CTOPOHY IIOIHUTY.

Came ToMy, HaOyBa€ 3HAYEHHS IT00YI0Ba BIJHOCHH 31 CIIOKMBAYaMHU TYPUCTHYHUX IIOCJIYT HA
3acazax ITO3UTHUBHOI B3ae€MOAIl, BUKOPUCTAHHI €(DEKTUBHOIO CIOCO0Y IIPOIO3ULII MO3ULIIOHYBAHHS
ToBapy. IIpiOPUTETHUM ITIOBHHHO CTATH BIJHOIIEHHS IO CIIO)KMBAada SIK JO OCHOBHOI LIIHHOCTI, IO
norpedye mpodeciiiHoro HaBYaHHA 1 MOTHBAaLii mepcoHairy. MoBa iiie Ipo OpraHidyHe MO€JHAHHS
30BHIIIHLEOI0 1 BHYIPIIHBONO MAapKETHHIY B3acMOil, SKHH e(OEKTUBHO BHKOPHUCTOBYBATHME
VIIPaBITIHCHKI IHCTPYMEHTH BIUIMBY Ha KYIiBENbHY MOBENIHKY CIOXKHMBAYiB HA PHUHKY TYPUCTHYHHX
TOBApIB 1 MOCIYT.

I3 UM noB’s3aHa HEOOXINHICTL YIIPABIIHHA [MOBENIHKOK CIOXKHBaya B IIpoleci BUOOPY Ta
HaJaHHS [OCIyr. BukopucranHsa 3aco0iB COLIAJIBHOIO MAapKETHHIY Ha PUHKY TYPUCTHYHMX ITOCIVT,
Jla€ MOXKITUBICTh €DEKTUBHO CHIBIPAIIOBATH 13 CIIOKUBAaYeM, alie TP IbOMY BPaxoBYBaTH CHEUIKY
HaJAHHSA TYPUCTUYHUX IIOCIIYT.

Hamu Oyma pospoOieHa CTpYKTYpHO-(VHKI[IOHANGHA MOMAEIL IOBEMIHKH  CIIOKHBada
TYPUCTHYHMX IIOCIYI, IIACHCTEMaMH SKOI BHM3HaueH1 (haKTOpH BIUIMBY Ha KYIIIBEIbHY IOBEIIHKY
(coiokynbTypHI U ocoducTicHi). B Mozeii po3KpUTI TAKOK MEXaHI3MU €(PEeKTUBHOIO MapKETUHIOBOTO
YIPaBIIHHS MTOBEIIHKOI CIIOKUBAYIB TYPUCTHYHHX IOCIYT, CKJIAJOBUMH SIKMX € MapKETHHIOBI 3aCO0U
BILJIMBY Ha TIOBEIIHKY CIIOYKMBaya Ta (OPMYBaHHS MMOIMKUTY Ha TYP MPOAYKT (pHC. 2).

Orxe, eheKTUBHE MAPKETUHIOBE YIIPABIIIHHS [MOBELIHKOI CIIOKHUBAYIB TYPUCTUYHUX ITOCITYT
MOXIJIMBE 3a YMOB OpraHigyHOI €JHOCTI 30BHIMNIHIX 1 BHYTPIMIHIX CTUMYJIB, SKI CIPHUATUMYTbH
3aCBOEHHIO OakaHOI MOJIEN1 IMOBEMIHKY CIIOKMBAaYa; PO3KPUBATUMYTH COIIANBHY Ta IMIUKEB1 IIHHICTE
TYPUCTUYHOr'O MPOAYKTY Ta aKTHUBI3YBATUMYTh IIPOLEC COLIAJIBHOI JOrIKK criokuBauda. 1{i cknamoBi
COI[1aJIbHOT'O MapKETUHI'Y Ha OCHOBI IMOCTIMHOIO ayAUTY B3a€MOBIIHOCHH 31 CIIO)KHBAUYEM JI03BOJISIOTh
AKTHBHO BIUIMBATH Ha MO0 KyIiBEIbHY ITOBEIIHKY.
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EdhekTBHE MapKeTWHrose ynpasniHHA NOBELIHKOK CNoXUBaYiB Typnocnyr
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Mapxe_THHran 3acobM BNNMBY Ha MexaHiam opMyBaHHA MONUTY Ha
noBefIHKY CNoXuBaya Typnocnyr TYpNpoAyKT 3acoGamu MapKeTHHIoBUX
KOMYHIKaLIA
Y N4
- CTUMYMIOBAHHA KyniBensHoi - KMTTEBMIA LMKN Typnocnyrm,
CNPOMOKHOCTI CNOXMUBAYIE, - CTBOPEHHA HOBOI TYPNOCNYIK;
- ynpasniHHA NOBELIHKOH g ®. E - NPAMI W HENPAMI KOMyHIKauil 3i
cnoxusadie yepe3 g,é 3 a CnoXuBayem,
peKnamMHe 3BepHeHHA, ES § b - NOCTIAHWA ayauT
- KOHTpOnb BApPTOCTI =N o 8 B B3AEMOBIQHOCUH 3i CNOKHBAYEM,
Typnocnyr, ; = § % - couyianoHa EeneKTpoHHa
- couiankHa Ta  iMiLkesa 3535 komepLis,
UIHHICTL TYPNPOAYKTY; § E‘D 2 - po3spobka ac OPTUMEHTY
- coliankHa norika TYPNpOAYKTY;
CNOXUBAHHA - dopmyBaHHA  Ta  NiATPUMKA
TYpUCTHYHKMX Bpenais

[oBefeHHA TYpUCTUYHOMO NPOAYKTY AC CnoXuBa4a — MeTa coljianbHoro
MapKeTUHry
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Puc.2. CmpyxmypHno-ghyHKyionamsha mMooens cnojcusaya mypucmudHux nociyea.: po3pooieHo asmopamu
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