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Methods. In the study of creativity as an element of the educational process, an ana-
Iytical method is used to study the trends and peculiarities of modern processes in education,
the method of synthesis — in isolating the structural elements of the creative activity algo-
rithm, the social approach for studying creativity at the community level.

Results. The components of creative thinking are investigated, the necessity of forming
the algorithm of the strategy of creative thinking is established, and factors that contribute to
the formation and development of creativity are identified. For the first time, a creative act is
analyzed as the process of comprehending the unknown. The results of the study can be used
in classes on philosophy, psychology, pedagogy, sociology, culturology, etc.
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CTAJIOI'O PO3BUTKY TYPU3MY VY CBITI

Objective. The objective of the study is to assess the trend of international arrivals
and their impact on tourist attractions, to consider the main problems of sustainable tour-
ism development in the world, to find out the prospects and consequences of implementing
sustainable development goals in tourism, to consider threats posed by unreliable tourism.

Methods. The methodological basis of the research is general scientific and special
methods of cognition. The methods of theoretical generalization, systematization, grouping
are used to clarify the main problems and perspectives of sustainable development of tour-
ism in the world. Methods of concretization, analysis, synthesis, are the basis for improving
the potential of sustainable development of tourism in the world. The comparative method is
used for visual representation of statistical data.

Results. The main problems and perspectives of sustainable development of tourism
in the world are considered in the article. The growing trend of international tourist flows is
presented; the goals of sustainable development are listed and their importance in tourism
is named. Recommendations are given to prevent the overload of tourist attractions by pro-
viding the goals of sustainable development of greater importance in tourist regions with an
increased level of tourist arrivals. The main provisions of the article can be used to further
study the problems and prospects for the sustainable development of tourism, listed rules,
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which, with proper application and promotion among tourists, can positively affect the pres-
ervation of cultural and natural attractions for future generations.

Key words: sustainable tourism, responsible tourism, sustainable development, sus-
tainable tourism principles.

Problem statement. Many scientists and outstanding authors have researched and
written upon the important subject of problems and prospects of sustainable tourism. They
are Marie G. Mclntyre, Edward Inskeep, Alan A. Lew, Michael Hall, Erlet Cater, Gwen
Lowman, Brett Lane, Jiaying Lu, Sanjay K. Nepal.

The strong sustained rise of tourism activity over past few decades is one of the most
remarkable economic, social and cultural phenomena nowadays. However, tourism in gen-
eral is positive phenomenon; it also has a negative influence on environment as all the mass
events worldwide. So, not so long time ago, tourism has been considered in the national
sustainable development strategies of many countries and placed on the agenda of many
international conferences on Sustainable Development.

Tourism comprises the activities of persons travelling to and staying in places outside
their usual permanent places of residence for not more than one consecutive year for leisure,
business and other purposes [1]. Based on this broad definition, tourism industry includes
all socio-economic activities that are directly or indirectly involved in providing services to
tourists. More than 185 supply-side economic activities that have significant connections to
tourism are listed under the World Tourism Organization’s Standard Classification of Tour-
ism Activities. These include, among others, the services of the following sectors: trans-
portation, hotels and lodging, food and beverage, cultural and entertainment, banking and
finance, and promotion and publicity services.

Tourism is one of the world’s fastest growing industries. Despite occasional shocks,
tourism has shown virtually uninterrupted growth. International tourist arrivals have in-
creased from 25 million globally in 1950, to 287 million in 1980, 674 million in 2000, and
1235 million in 2016. Likewise, international tourism receipts earned by destinations world-
wide have surged from US$ 2 billion in 1950 to US$ 104 billion in 1980, USS$ 495 billion in
2000 and US$ 1220 billion in 2016 [2]. Europe and the Americas are still the main tourist-
receiving regions. International tourist arrivals in these two regions grew over the period

International tourist arrivals worldwide are expected to increase by 3,3 % a year be-
tween 2010 and 2030 to reach 1.8 billion by 2030, according to UNWTO’s long term fore-
cast Tourism Towards 2030 [3].

The objective of the article is to assess the tendency of international arrivals and their
impact on tourist attractions, to consider the main problems of the development of sustain-
able tourism in the world, to find out the prospects and implication of sustainable develop-
ment goals in the field of tourism, to consider the threat of irresponsible tourism.

Tick tock. The importance of this rapid growth in tourism can be seen by the fact that
the worldwide contribution of tourism to gross domestic product is estimated at some 5 %;
spending on international tourism reaching US§$944 billion in 2008. Tourism’s contribution
to employment tends to be slightly higher and is estimated in the order of 6—7% of the over-
all number of jobs (direct and indirect). For advanced, diversified economies, the contribu-
tion of tourism to the GDP ranges from approximately 2 % for countries where tourism is a
comparatively small sector, to over 10 % for countries where tourism is an important pillar
of the economy.

Unfortunately, despite economic growth and other positive effects, tourism industry
has negative side — it is not always satisfy sustainable development goals, which was de-
clared by United Nations. These sustainable development goals are:
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1. End poverty in all its form everywhere;

2. End hunger, archive food security and improved nutrition and promote sustainable
agriculture;

3. Ensure healthy lives and promote well-being for all at the all ages;

4. Ensure inclusive and equitable quality education and promote lifelong learning
opportunities for all;

5. Archive gender equality and empower all woman and girls;

6. Ensure availability and sustainable management of water and sanitation;

7. Ensure access to affordable, reliable, sustainable and modern energy;

8. Promote sustained, inclusive and sustainable economic growth, full and productive
employment and decent work for all;

9. Build resilient infrastructure, promote inclusive and sustainable industrialization
and foster innovation;

10. Reduce inequality within and among the countries;

11. Make cities and human settlements inclusive, safe, resilient and sustainable;

12. Ensure sustainable consumption and production patterns;

13. Take urgent action to combat climate change and its impacts;

14. Conserve and sustainable use the oceans, seas and marine resources for sustainable
development;

15. Protect, restore and promote sustainable use of terrestrial ecosystems, sustainably
manage forests, combat decertification, and halt and reverse land degradation and halt
biodiversity loss etc. [4].

The tourism sector tends to have high energy consumption levels, particularly at hotels.
A strong positive correlation is usually observed between a hotel’s star rating and the energy
consumption per room. While heating and cooling remain the main source of consumption,
luxury services such as a heated pool, spa, golf or laundry services all increase energy bills
and water wasting. Thus, for example, although the Bellagio hotel in Las Vegas recycles its
water — it still uses 12 million liters of water per year in a water scarce region. The average
Canadian household used 326 liters of water per day a village of 700 in a developing country
uses an average of 500 liters of water per month and a luxury hotel room guest uses 1800
liters of water per person per night.

Although the tourism sector may not be one of the major greenhouse gas contributors,
the development of international travel and an increase in air traffic has contributed to its
carbon footprint. An increasing regulatory burden may affect companies’ future profitability,
while the elimination — and eventually recycling of — restaurant grease and efforts to limit
cruise ship exhausts illustrate other operational concerns that must be noted.

There are multiple studies outlining demand for sustainable tourism, however, be
aware that most consumers will not ask for more sustainable options — they expect the tour-
ism provider to just do it. Below are just a few highlights from studies. Sustaining Tourism
has undertaken a number of studies to determine overall demand on this subject and assess
demand for green products.

A 2015 study by Booking. com found that 52 % of travelers are likely to choose a des-
tination based on its environmental impact. Three times more likely to plan to stay in more
«green» accommodations in 2015 than they did in 2014 [5].

A 2015 study by Expedia found that almost a third of consumers (29 %) would be
likely to choose one company over another based on their environmental record, up from one
in five (19 %) in 2011. There is growing sentiment amongst consumers that it is the travel
company’s responsibility to be environmentally responsible. One in four consumers (40 %)
believe that holidays should have an environmental and social rating, such as provided by
the Travelife scheme, with only 16 % disagreeing.
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The World Travel and Tourism Council declares that members of the industry have
generally improved their carbon efficiency by 20 % in the last ten years.

Some of the hotels, restrains, tour operators and other companies that providing hospi-
tality services are developing into sustain way of tourism. For instance, Robson Club Aga-
dir — fitted with 900 sq. meters of solar panels. Robson Club hotels have been awarded
multiple eco labels and have been awarded most environmentally friendly hotel company.
The hotel also opened a hotel management-training program where youth can undergo train-
ing. Although, Hotel Milano Scala — Italy’s first zero emission hotel. With their own rooftop
garden growing herbs, room magnetic cards to optimize consumption and LEED certified,
this hotel is green and groovy.

Sustain of tourism is also depends of responsibility of tourists. There are a few rules to
be a responsible traveler:

1. Be considerate — of the communities and environment you visit.

2. Do not litter. Try to carry your own shopping bag to avoid contributing to the
plastic problem in many countries of the world.

3. Try to avoid excessive waste and the use of plastic bottles.

4. Conserve water. Take shorter showers (the average hotel guest uses over 300 liters
of water per night. In a luxury hotel it is approx. 1800 liters).

5. Always ask before taking photographs. Respect wishes of locals.

6. Educate yourself about the place you are visiting and the people.

7. Respect cultural differences — and learn from it.

8. Dress respectively. Cover up away from the beach. Cover your head in religious
places. Notice local dress codes and adhere to them.

9. Do not purchase or eat endangered species (e. g., turtle egg soup, crocodile
handbags). Choose sustainable seafood.

10. Support the local economy. Buy locally made souvenirs, eat at local cafes.

The sustainable tourism is not about eco-accommodation and water waste problems
only. It is about preservation of cultural and natural heritage for the future generations also.
By the last years, while tourist arrivals are increasing, some of the destinations have become
too popular, so they are suffering from tourists. For example, top European vacation desti-
nations are being ruined by thousands of tourists that generate too much noise, pollute the
environment and drive up rents.

The backlash has been on full display summer 2017 in cities including Barcelona,
Venice and Dubrovnik, which have all seen their visitor numbers rise thanks to an increase
in cheap regional flights and new travel services like Airbnb. Tourism has boosted the local
economies, but residents say their neighborhoods are being transformed into Disney-style
theme parks. Analysts at Euromonitor International wrote in a recent research note «Certain
European destinations are suffering under the strain of excessive tourism. It is obvious that
strategies are needed to cope with a large tourism demand». Analysts say that increased
tourism and higher costs have helped decimate Venice’s population, which has dropped by
roughly two thirds in 50 years. The UNESCO World Heritage Committee has expressed
«extreme concerny» about the impact of the tourism boom on Venice’s historical sites. Locals,
meanwhile, have protested pollution from big cruise ships and the rising cost of living. The
number of annual visitors to Spain has increased by 20 million over the past five years to 77
million, according to Euromonitor International, and the sector contributed more than 14 %
of the country’s GDP in 2016 [6]. Dubrovnik saw 10 % annual increase in visitor arrivals in
2016, according to the country’s bureau of statistics [7]. The trend has been fueled in part by
the town’s prominent role as a backdrop in Game of Thrones. However, the Croatian city is
feeling the squeeze. In 2016, seven cruise ships with a total capacity of nearly 9,300 passen-
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gers arrived in Dubrovnik on a single day, prompting the city to issue a pedestrian conges-
tion warning to locals. Another 25,000 visitors were already staying in and around the city.
Local authorities are seeking to cut down the number of cruise ships, and they have installed
a network of security cameras in an attempt to manage the flow of tourists.

One of the most effective ways to stop the cities and popular touristic sights suffer is
to follow sustainable tourism rules and to promote these rules on the different levels — form
individual tourists to groups, from a little local tourism agencies to a huge international
companies. In a word, it is necessary to increase tourist’s responsibility as soon as possible.

Summary. In conclusion, sustainable tourism is about re-focusing and adapting. A
balance must be found between limits and usage so that continuous changing, monitoring
and planning ensure that tourism can be managed. This requires thinking long-term (10, 20+
years) and realizing that change is often cumulative, gradual and irreversible. Economic,
social and environmental aspects of sustainable development must include the interests of
all stakeholders including indigenous people, local communities, visitors, industry and gov-
ernment.
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ama naoxooxncenns pyxonucy 15.05.2018

Mema: oyinumu meHOeHYil0 MINCHAPOOHUX NpudYymmie ma ixXHil eniueé Ha mypuc-
MUYHI ampaxyii, poseisaHymu OCHO8HI NpobieMu po36UMKY CMAn020 mypusmy y Ceimi,
3’acysamu nepcnekmuu ma HAcaioKu iMniemenmayii yineu cmanoco po3eumky y cepy
Mypusmy, po3enanymu 3a2po3u, wo Hece 8 codi 6e368i0n08i0aNIbHULL MYPUSM.

Memoou: 3 memoio 3a0e3neuenns penpe3eHmamueHoCmi O0CIIOHCEHHS NOCABNEHUX
yinetl OyIU 3aCMOCOBAHT 3A2AIbHOHAYKOBI OOCTIOHUYbKI MeMOooU, a came CUCmemMamu3ayis
ma y3a2aibHeHHs.

Pesynomamu: y cmammi po3enanymo OCHOSHI npobnemu ma nepcnekmuu cmano-
20 po3eumky mypusmy y ceimi. Ilpeocmasieno 3pocmanbHy meHOeHYiro MIJCHAPOOHUX m)-
PUCTMUYHUX NOMOKIB, Nepeiyeno Yili cmano2o po3sumKy ma HA36AHO IXHIO 8ANCIUBICHIb
v mypusmi. Haoano pexomenoayii ujo0o 3anobicanus nepeHasanmaniCcents mypucmuyrux
ampaxyiv WisAxXoM HAOAHHA YIIAM CMAN020 PO3GUMKY DINbWLOL 3HAUYUWOCMIE Y MYPUCTHUYHUX
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pezionax i3 nioguweHum pignem mypucmudnux npuoymmis. OcHo6Hi NON0XdCEHHA cmammi
MOodHCymb 6ymu 6UKOPUCIAHT 0J1A NOOATIbULO20 8UGUEHHS NPODIeM ma NepCnekmue Cmano2o
PO36UMKY MYpUsMy; nepeniveHi npasuid, wo npu npasuibHoMy 3aCmoCyE8anHi ma NPoMoyii
cepeo mypucmis, MOICYmov NO3UMUBHO 6NIUHYMU HA 30epedtCents KYIbMyPHUX ma npupoo-
HUX Nam sIMOK OJisl HACMYNHUX NOKONIHb.

Knwouogi cnosa: cmanuti mypusm, 8ionogioanbHuti mypusm, CMaiuii poO3gumox, npuH-
Yunu cmano2o mypusmy.

Lensv: oyenumv meHOEeHYUIO MENCOYHAPOOHBIX NPUOLIMULL U UX BIUSAHUE HA MYPUCTIU-
yeckue ammpaxyuul, pacCMompems 0CHOBHbLE NPOOIEMbL PA3BUMUS YCIOUYUBO20 MYPUMA
8 Mupe, 8bIAAICHUMb NEPCREKMUBbL U NOCAe0CMBUsL UMNIIEMEHMAaYUU yeaell YCmouiuso2o pas-
sumuUs 8 cghepy mypusma, paccmompems yepo3vl, KOmopbwvle Hecem 6 cebe He 0OMmeemcmeeH-
HbIU MYPU3M.

Memoowl: ¢ yenvio obecneyeHus penpe3eHmamueHOCMU UCCLe008AHUS NOCIABIEH-
HbIX Yenell ObLIu NPUMEHEeHbL 00U eHAYYHbLE UCCNe008AMeNbCKUE MeMOoOobl, d UMEHHO CUcme-
mamuszayusi u 0b6obueHue.

Pesynomamul: 6 cmamve paccmompeHrvl OCHO8HbLE NPOOIIeMbl U NEPCHEKMUBHL ) CIOLL-
yueo2o pazeumus mypuzma 6 mupe. Illpedcmasnena pacmywas meHoeHyus MeicOVHAPoO-
HBIX MYPUCIMUYECKUX NOMOKO8, Nepeduciensbl Yyeiu YCmouiu8o20 pa3eumus U HA36aHA UX
8adiICHOCMb 8 mypusme. Jlanvl pekomeHOayuu no npedomspauyeHuo nepespy3Ku mypucmude-
CKUX O0CMONpuUMedamenbHocmel nymem npedoCmasienus Yeim yCmouiugo2o pa3eumust
Oonvuel 3HAUUMOCMU 8 MYPUCIMUYECKUX PeSUOHAX C NOBLIUEHHBIM YPOSHEeM Mypucmuye-
ckux npubvimuii. OCHOBHbBIE NOJIOHCEHUSL CIMAMbU MOZYM ObLMb UCNOIL30B8AHL 015 OANbHELl-
uie2o uzyuenus npoodiem u nepcnekmus YCmoudugo20 pa3eumus mypusmd, nepeyucienHvle
npasuia, Komopwvie npu NPAGUIbHOM NPUMEHEHUU U NPOOBUNCEHUSL CPeOU MYPUCTO8, MOV
NONOAHCUMENLHO NOBIUAMb HA COXPAHEHUEe KVIbMYPHBIX U NPUPOOHBIX O0CMONpUMEUameib-
Hocmetl 0715 OYOYWUX NOKONeHUI.

Knwueswie cnosa: ycmouuuswiii mypuzm, 0meemcmeeHHull mypusm, YCmoudusoe pas-
sumue, NPUHYUN YCMOUYUBO20 MYPUMA.
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