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Mema. /[ocnioumu 3acadu ma ckiaoo8i KOHKYPEHMOCHPOMOICHOCII PE2iOHI8 CBIMY
8 cexmopi nodopooicell i Mypusmy, OYIHUMU 6HECOK MYPUCMUYHOI 2any3i 8 COYianbHO-
EeKOHOMIYHUL PO3BUMOK Pe2iOHI8 C8imy.

Memoou. [locniosxcenns 6a3yemvpcs HA aHANI3 pelimuney KOHKYPEHMOCHPOMONCHO-
cmi KpaiH i pe2ioHie c8imy, CK1aoeno2o Ha niocmasi iHOeKcy KOHKYPEHMOCNPOMOICHOCI
cekmopa nooopodicetl i mypuzmy, 3anponoHosarno2o Ceimosum eKOHOMIUHUM HOpYMOM.
Bukxopucmano dianekmuynuii Memoo HAYKO8020 NIZHAHHS, A MAKONC KOMNIEKC 3A2AIbHO-
HAYKOBUX Memooie cHOCeON02ii: MmeopemuyHo20 y3a2aibHeHHs, epagiuno2o ma icmopuy-
HO20, 2pYNYB8anHs i Kiacugixayii, Memooie cmamucmuiHo20 i MamemamuyHo2o ananizy.

Pesynomamu. Busnaueno cknadosi KOHKYPEHMOCHPOMOICHOCMI pecioHié cimy 8
ceKmopi noodopodiceil i mypusmy, UOKPEMIeHO NOKA3HUKU, SKI CIMPUMYIOMb 3POCMAHHS
KOHKYPEHMOCHPOMONCHOCIE MYPUCMUYHO20 ceKmopa. [[ocniodiceHo enius mypucmudHoi
2any3i Ha coyianrbHO-eKOHOMIYHUL PO3BUMOK Pe2iOHI8, 0OIPYHMOBAHO HA Yill Niocmasi ii
PO V GIOHOBIEHHI MA NIOBUWEHH] KOHKYPEHMOCAPOMONICHOCHI 20CN00apCcmed 6 nepioo
HecmadibHO20 eKOHOMIYHO20 CIAHOBUUA.

Haykoea noeuszna. Ha niocmaei ananizy ckiaoosux cyoinoexcie TTCl eusnaueno
OemepMIiHaAHMU KOHKYPEHMOCHPOMONICHOCMI PecioHi8 C8IMY 8 CeKmopi nooopoxcell i my-
puzmy, o0IpYyHMOBAHO HASABHICMb B3AEMO3ANEHCHOCMI MIdHC KOHKYPEHMOCHPOMONCHICTIO
PpecioHy 8 ceKmopi ma mypucmuyHo Npusabaugicmro i 6HeCKOM MYpusmy 8 COYianibHo-
E€KOHOMIYHUU PO3BUMOK.

Ilpakmuuna 3nauywiicme. [Iposedenuii MidCpe2iOHANbHUL AHANI3  CKIAOOBUX
KOHKYPEHMOCHPOMONCHOCIE CEKMOpa NOO0podicell i mypuzmy 0ae HeobXioHy iHgopmayiro
OJisl 3iCMaGNeHHs Ui epeKmueHo20 BUKOPUCTIAHHSA MICYe8ux KOHKYPEHMHUX nepesaz npu
NPUUHAMMI pildensb Y mypucmudHomy Oi3Heci ma cynymuix eany3sax i euoax OisibHOCMI, a
Maxkoc YiHHi Oawni 015 ypaody npu 600CKOHANEHHI YMO8 PO3BUMK)Y CEKmopa Nnooopodicell
ma mypusmy.

Knrouoei cnosa: KOHKYPEeHMOCHPOMONCHICMb CeKmopy No00poicell i Mypusmy,
MYyPUCMUYHA 2A]1Y3b, PE2IOHU CEIMY.
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Introduction. In the context of globalization of the world economy is more urgent
statement of M. Porter that «the scale of growing competition go beyond geographical
boundaries of individual countries» [1, c. 27]. This statement is especially typical for in-
ternational tourism, which includes inbound and outbound tourism, the main characteris-
tic of which is the movement (travel) of persons outside their country of residence. The
dynamic development of international tourism, permanent increase of social-economic
importance of the tourism industry and its multiplier effect on related industries, is caus-
ing increased competition in the travel and tourism sector not only between individual
producers and countries but also between regions of the world. In this context, there is an
urgent need for a thorough analysis of the competitive position of the world regions in
the travel and tourism sector, their main components and socio-economic consequences.

Latest research and publications analysis. The issues of regional competitiveness
reflected in many research works of domestic and foreign scientists. O. N. Belenov,
A. A. Anuchin consider basic concepts related to the competitiveness of countries and
regions, the main factors and mechanisms of its improvement, V. P. Shorokhov,
D. N. Kolkin explore the theoretical approaches to determining the competitiveness of
the region and the factors that determining it, O. M. Tishchenko, I. V. Rozgon conduct
comparative description of methodological approaches to assessing the competitiveness
of the regions, S. V. Kupriyanov, S. N. Shevtsova analyze the effect of special economic
zones on regional competitiveness, S. K. Harichkov, A. V. Dihich explore the factors of
international competitiveness of the region in terms of innovative development. At the
same time indicated researchers focus on the competitiveness of national regions rather
than world regions. Almost absent theoretical and practical research of the competitive-
ness of world regions in tourism. A significant contribution to the development of this
issue was made by the World Economic Forum, due to construction of methodology for
determining the index of countries and regions competitiveness in the field of travel and
tourism.

The goal of the article is to explore bases and components of competitiveness of
the world regions in the travel and tourism sector, to assess the contribution of the tour-
ism industry into the socio-economic development of regions.

Key research findings. The competitiveness of the travel and tourism sector con-
tributes significantly to increasing productivity, achieving sustainable economic results,
allows to support a high income level of employed in the tourism and related sectors.
Imbalance and asymmetry of regional development in the sector of travel and tourism
stems from their competitive advantages, which are provided by the presence of specific
factors of regional competitiveness.

Every two years World Economic Forum carries out the analysis of. The countries
and regions travel and tourism competitiveness is determined by using the methodology
of calculation the Travel & Tourism Competitiveness Index (TTCI), which based on four
subindexes: «Enabling Environment», «T&T Policy and Enabling Conditions», «Infra-
structure», «Natural and Cultural Resourcesy [2].

To compare tourist markets all country were grouped into five regions according to
the classification of the World Economic Forum:

1. Europe: Southern and Western Europe, Northern and Eastern Europe.

2. The Americas: North America and Caribbean, South America.

3. Asia-Pacific: Eastern Asia and Oceania, South-East and Southern Asia.

4. Middle East and North Africa.

5. Sub-Saharan Africa: Eastern and Southern Africa, Central and West Africa.
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Table 1 shows the scoring components of the subindexes TTCI by region in 2014
within the range of 1 to 7, grade «7» is the maximum possible.

Table 1 — Components of TTCI subindexes by region of the world, 2014

Middle
Europe A-rl;lrt]a?i- Asia- East and Se?r:;?:sm
P Pacific |North Af- .
cas ) Africa
rica
Subindex «Enabling Environment»
1. Business Environment 4,61 4,16 4,65 4,69 4,14
2. Safety and Security 5,76 4,64 5,2 5,19 4,87
3. Health and Hygiene 6,2 5,06 5,14 5,24 3,32
4. Human Resources and La-
bour Market 49 4,37 4,62 4,35 3,82
5. ICT Readiness 5,04 3,94 4,06 4,38 2,71
Subindex «T&T Policy and Enabling Conditions»
1. Prlorltlzatlon_ of Travel and 4,76 4,66 4,74 4,33 3.99
Tourism

2. International Openness 3,61 3,41 3,34 2,18 2,4
3. Price Competitiveness 4,19 4,6 4,75 5,27 4,71

4. Environmental Sustainabil-
ity 4,47 3,9 3,61 3,74 417

Subindex «Infrastructure»
1. Air Transport Infrastructure 3,43 2,99 3,48 3,01 2,13
2. Ground an(tJIUI;’é)rt Infrastruc- 4,33 3,41 3,83 3,66 2.9
3. Tourist SetrL\J/rlé:e Infrastruc- 5,14 4,35 3,68 41 3,03
Subindex «Natural and Cultural Resources»
1. Natural Resources 3,09 3,48 3,52 2,29 2,87
2. Cultur_al Resources and 2,57 2.26 285 177 1.37
Business Travel

Source: made by the author [2]

Most of the maximum values of subindexes components belongs to the European mar-
ket, excluding the components of subindex «Natural and Cultural Resources», the highest
scores under this direction takes Asia-Pacific region.

According to the table calculated subindexes «Enabling Environmenty», «T&T Policy
and Enabling Conditions», «Infrastructure», «Natural and Cultural Resources» for Europe,
the Americas, Middle East and North Africa, Sub-Saharan Africa and Asia-Pacific region.

The European region holds leading positions in the competitiveness of the tourism
industry through maximum values of subindex «Enabling Environment» (5,3 points), «T&T
Policy and Enabling Conditions» (4,26 points), «Infrastructure» (4,3 points) (Figure 1).
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Sub-Saharan Africa The Americas

/ N\
/ X
Middle East and

North Africa

Asia-Pacific

——Subindex «Enabling Environment»

Subindex «T&T Policy and Enabling Conditions»
—— Subindex «Infrastructurey
——Subindex «Natural and Cultural Resources»

Figure 1 — TTCI subindexes within the range of 1 to 7 by the regions of the world,
2014

Source: made by the author [2]

The main components that ensure for Europe high score of subindex Enabling Environ-
ment» were: «Safety and Security» (5,76 points), «Health and Hygiene» (6,2 points), «Human
Resources and Labour Market» (4,9 points) and «ICT Readiness» (5,04 points). The high level
of sub-indexes «T&T Policy and Enabling Conditions» provided components «Prioritization of
Travel and Tourism » (4,76 points), «International Openness» (3,61 points) and «Environmental
Sustainability» (4.47 points). The key indicators of subindex «Infrastructure» became «Ground
and Port Infrastructurex (4,33 points) and «Tourist Service Infrastructurex» (5,14 points).

Asia-Pacific undoubtedly competes for subindex «Natural and Cultural Resources»
(3,19 points) by components «Natural Resourcesy (3,52 points) and «Cultural Resources and
Business Travel» (2,85 points). The lowest ranking occupies Sub-Saharan Africa through no
branching infrastructure, lack of favorable conditions for the development of industry and gov-
ernment support.

Europe, which accounts for 41 % of worldwide international tourism receipts, saw an in-
crease in tourism earnings in absolute terms of US$ 17 billion to US$ 509 billion (euro
383 billion). Asia and the Pacific (30 % share) saw an increase of US$ 16 billion, reaching US$
377 billion (euro 284 bn.). In the Americas, (22 % share), receipts increased by US$ 10 billion to
a total of US$ 274 billion (euro 206 bn.). In the Middle East, (4 % share) tourism receipts in-
creased by an estimated US$ 4 billion to US$ 49 billion (euro 37 bn.) and in Africa (3 % share)
by US$ 1 billion to US$ 36 billion (euro 27 bn.) (Figure 2). By subregion, Northern Europe,
Southern and Mediterranean Europe, North-East Asia, Oceania, South Asia, Caribbean, Central
America, South America and the Middle East showed fastest growth in relative terms, all record-
ing +5 % or over in receipts.
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Figure 2 — International tourism receipts by the regions of the world, 2004-2014, bil-

lion US dollars

Source: made by the author [3-7]

In the top ten ranking by tourism earnings, China climbed from 5-th to 3-rd place fol-
lowing a 10 % increase in earnings to US$ 57 billion in 2014. The United States (US$
177 bn.) and Spain (US$ 65 bn.) maintained first and second positions in the ranking. The
United Kingdom (US$ 45 bn.) moved up two positions to 7-th, boosted by the lasting effects
of the Olympics and the appreciation of the UK pound (increasing receipts calculated in US
dollar terms). France, Macao (China) and Italy occupy the 4-th to 6-th positions respectively,
while Germany, Thailand and Hong Kong (China) complete the top ten.

International tourist arrivals reached 1,138 million in 2014, a 4.7 % increase over the
previous year.2014 — is the fifth consecutive year of above average growth since the 2009
economic crisis (Figure 3).
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Figure 3 — International tourist arrivals by the regions of the world, 2004-2014, mil-
lion people
Source: made by the author [3-7]
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In 2014 the largest increase in tourist arrivals was noted in the region Sub-Saharan Af-
rica (12.6 %) and the Americas (8 %), while Asia Pacific (5.4 %), Europe (2.7 %) and the
Middle East (4.1 %) growth was more modest. By subregion, North America (+8%) saw the
best results, followed by North-East Asia, South Asia, Southern and Mediterranean Europe,
Northern Europe and the Caribbean, all increasing by 7 %.

The largest number of the employed in tourism observed in the Asia-Pacific region.
Thus, in 2014 the total number of employed in the tourism industry in this region was
149.4 million, which is 3.5 times more than in America. However, the increased number of
employed in the travel and tourism sector in the analyzed period is observed only in America
— 5,81 % and Sub-Saharan Africa — 10.5 %, Europe, Asia Pacific and the Middle East and
North Africa show a decline of 1.46 %, 2.37 % and 3.59 % respectively (Table. 2).

Table 2 — Number of employed in the tourist industry by the regions of the world,

2007-2014

Regions 2007 | 2008 |2009|2010(20112012(2013|2014 G:Z\t'\éth

Direct contribution to employment, millions of jobs
Europe 13,8 | 13,5 (13,3|13,2(13,4|13,6|13,7(139| 0,98
The Americas 15,6 | 15,6 (15,2|14,9(15,1|15,7|16,1(16,5| 5,22
Asia-Pacific 60,4 | 60,4 |58,8(59,4160,4|61,5|62,9| 64 5,85
Middle East and North Africa| 5 5 | 525549 5 (47|49 -1,78
Sub-Saharan Africa 51 53] 5 5 |54 ]|54]|57]59]| 1560

Total contribution to employment, millions of jobs
Europe 35,7 1353353 34 |34,3|34,4|34,6|352| —1,46
The Americas 40,1 | 40,4 139,3(38,3/39,1|40,3(41,3|42,4| 5,81
Asia-Pacific 153,11142,3]139,4|136,9(140,1|143,1{146,6(149,5| —2,37
Middle East and North Africal 11,6 | 11,511,8|12,6 (11,1 (11,3(10,7 (11,2 —-3,59
Sub-Saharan Africa 13 |113,3(12,9|12,7|13,2(13,4|14,1|145( 11,50

Source: made by the author [8]

In contrast to the tendencies of reducing the number of employed in tourism in some
regions, the contribution of the tourism industry to GDP remains stable and is characterized
by a gradual increase. According to the total contribution of the tourism industry to GDP first
place is headed the Asia-Pacific region, both by direct volume — 2153,9 bin. dollars and by
growth rate during the 2007-2014 years — 28.6 %, with small gap the second and third place
is occupied America —2141,1 bin. dollars and Europe — 2136 bin. dollars. Traditionally, the
smallest contribution of the tourism sector to GDP in the Middle East and North Africa
(282,44 bin. dollars) and Sub-Saharan Africa (114,78 bin. dollars). (Table 3).

Table 3 — Contribution of the tourism industry to GDP by the regions of the world,
2007-2014 pp.

Regions | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 G:‘;‘t"éth
1 2 | 3 4 5 | 6 7 8 9 10
Direct contribution to GDP, bIn. US dollars
Europe 7278[772,6] 6795 [677,6]750,3] 718,5 | 756,9] 7796 | 7,12
The Americas | 593 | 601 | 560 |597,8|652,8] 680,9 |709,5] 7339 | 23,76
Asia-Pacific | 410,2| 452 | 458,3 | 517 |595,1| 6425 |667,5] 694,1 | 69,20
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Table 3 (continued)

1 2 3 4 5 6 7 8 9 10
Middle East and
North Africa 74,75189,32| 88,66 |100,6103,0( 110,3 |107,43| 112,53 | 50,54
Sub-Saharan
Africa

29,25 133,29 29,66 (33,09| 37,4 | 39,8 |42,42| 44,49 | 52,10

Total contribution to GDP, bin. US dollars
Europe 2119,8(2093,7| 2003,6 |2000,5|2063,9| 2056,1 [2089,3| 2136 0,76
The Americas [1983,4(1987,5( 1855,9 |1866,5|1951,2| 2026,5 |2077,4 2141,1 | 7,95
Asia-Pacific 1674,9|1674,2| 1705,6 |1716,1{1790,9| 1916,9 |2043,8| 2153,9 | 28,60
Middle East and

North Africa 252,46(257,28| 273,8 |281,2|263,9 | 272,7 (269,34| 282,44 | 11,88
i‘;ﬂ'ciahara” 93,34 |98,11| 96,79 |92,85| 95,1 | 101,9 [109,98| 114,78 | 22,97

Source: made by the author [8]

A significant contribution of the tourism industry to GDP in Europe is characterized,
however, slow growth — 0.76 %. The opposite trend demonstrated the countries of Sub-
Saharan Africa and Middle East — 22.97 % and 11.88 % respectively. Data for Africa and
the Middle East should be read with caution as it is based on limited and volatile data.
Quite discreet and gradual, at the same time stable growth in America — 7,95 %.

Conclusions. Analysis of the countries and regions competitiveness in the world
tourism demonstrates the leading position of European region in the ranking, compiled by
travel & tourism competitiveness index. High competitiveness of Europe impact on the
unquestioning leadership of the region by the number of international tourist arrivals
(508,9 min. people) and tourism receipts (508,9 billion US dollars). Due to these results
tourism has become one of the main factors of economic recovery in Europe. Asia Pacific
demonstrates the high competitiveness of tourism industry in areas of «Infrastructure» and
«Natural and Cultural Resources». The largest number of the employed in the tourism in-
dustry in the region (149,5 millions of jobs) and its significant contribution to GDP
(2153,9 billion US dollars), allows to state the presence of a significant positive impact of
the tourism industry for the socio-economic development of the Asia Pacific region. Low-
est competitiveness of the sector observed in the region of Sub-Saharan Africa, significant
negative impact making a quality of ground and port infrastructure, unfavorable business
climate and inappropriate use of natural and cultural resources.

Therefore, over the past years, tourism has proven to be a surprisingly strong and re-
silient economic activity and a fundamental contributor to the economic recovery by gen-
erating billions of dollars in exports and creating millions of jobs. This has been true for
destinations all around the world. This statement is especially true of the European Region,
as it consolidates efforts to overcome one of the most unfavorable economic periods.
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Lenw. Hccredoosamv ocHo8bl u cocmasusowue KOHKYPEHMOCNOCOOHOCMU PecUOHO8
MUpa 6 cekmope nymeulecmeuti U mypuzma, oyeHums 6Kia0 mypucmuyeckol ompaciu 8
COYUATILHO-IKOHOMUYECKOe pa3sumue pecuoHo8 Mupd.

Memoowt. Hccnedosanue bazupyemcs Ha ananuze perumunea KOHKYpeHmocnocooHo-
CMu CMpax U pecuoHo8 Mupd, COCMABIEeHHO20 HA OCHOBAHUU UHOEKCA KOHKYPEHMOCHO-
COOHOCMU CeKmopa nymeulecmeuti U mypuzma, npeoiodHceHHo2o Becemupnvim skonomuue-
ckum ¢hopymom. Hcnonvzosanvl ouanekmuyeckuii Memoo HAY4HO20 NO3HAHUS, A MAKHCe
KOMNJIEKC 0OWEeHAYUHbIX MEMOO08 SHOCEOI02UU: Meopemuiecko2o 0b0oweHus, spagpuie-
CK020 U UCMOPUYECKO20, 2PYRNUPOBKU U KIACCUpuUKayuu, Memooos Cmamucmuyecko2o u
MAMEMaAmu4ecko20 anHaiu3d.

Pezynomamul. Onpedenenvl cocmagnsaoujue KOHKYPeHmMoCHOCOOHOCU PecUOH08 MUpa
8 cekmope nymeulecmeuil U mypusma, ebloeiieHbl NoKazamelu, KOmopble COepiHCUBaron pocm
KOHKYPEHMOCHOCOOHOCMU MYypuUcmuyeckoeo cekmopa. Mcciedosano enusuue mypucmude-
CKOU OMpAaciu Ha COYUATbHO-IKOHOMUYECKOe pa3sumue pecuoHo8, 000CHOBAHA ee POJlb 8 80C-
CMAHOBIEHUU U NOBbIULEHHbLE KOHKYPEHMOCHOCOOHOCIU X035UCMEA 8 NEPUOO HeCMAOUIbHO2O
IKOHOMUYECKO20 NONONCECHUS.

Hayunasa nosusna. Ha ocnose ananuza cocmasnsrowux cyournoexcos TTCI onpedene-
Hbl 0emePMUHAHMbI KOHKYPEHMOCNOCOOHOCMU DE2UOHO8 MUPA 8 CeKmope NnymeuleCmeuti u
mypuzma, 0OOCHOBAHO HANUYUE B3AUMO3ABUCUMOCIU MeHCOY KOHKYPEHMOCHOCOOHOCHbIO
PpecUoHa 8 cekmope U Mmypucmu4eckol NpUueIeKamebHOCmbi0, ad MAKice KIA00M Mypusmd 6
COYUATILHO-IKOHOMUYECKOE PA3BUMULE.

Ilpakmuueckasn 3nauumocmo. [Ipo6eoeHHblll MEHCPECUOHANBHBIL AHAIU3 COCMABIAIO-
WUX KOHKYPEHMOCNOCOOHOCMU CEKMOpa NymeuleCmsuti U mypuzma oaem Heooxooumyro uH-
Gopmayuio ona conocmasienus U UCNOIb308AHUSL MECIHBIX KOHKYDEHMHLIX NpeumMyuecms
npu NPUHAMUU PeUeHUll 8 MYPUCTIUYECKOM OU3Hece U CONYMCMBYIOWUX OMPACiax U 8UOAX
O0esmeNbHOCMU, 4 MaKdceu yenHvle Oanuvle 0711 NPAsUMenTbCmed NPU COBEPUIEHCMBOBAHUU
VCILOBULL pA36UmMusl CEKMopa nNymeuecmeutl u mypusmd.

Knrwouesnle cnosa: KonKypeHmocnocoOHOCHb ceKmopa nymeulecmeuii U mypusma, my-
PUCUYECKAasi OMpAacib, PECUOHbL MUPA.
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Bicuuk JloHEeIEKOTO YHIBEpCUTETY €KOHOMIKH 1 TOPTiBiIi iMeHi Muxaitna Tyran-bapaHoBChKOTO

Obijective. To explore bases and components of competitiveness of the world regions
in the travel and tourism sector, to assess the contribution of the tourism industry into the
socio-economic development of regions.

Methods. The research is based on the analysis of countries and regions competitiveness
rate that was compiled on the basis of the Travel & Tourism Competitiveness Index, proposed
by the World Economic Forum. Dialectic method of scientific knowledge and complex of sci-
entific methods, such as theoretical generalization, graphic and historical generalization, clus-
tering and classification, methods of statistical and mathematical analysis are used.

Results. Components of competitiveness of the world regions in the travel and tourism
sector were determined. Indicators that constrain the growth of the competitiveness of the
tourism sector were singled out. The impact of the tourism industry on the socio-economic
development of regions was investigated. The role of tourism in the restoring and enhancing
of economy competitiveness during the unstable economic situation was justified.

Scientific novelty. Based on analysis of TTCI subindexes components the competitive-
ness determinants of the world regions in the travel and tourism sector were defined. Availa-
bility of interdependence between the region's competitiveness of the sector, tourist attrac-
tiveness and contribution of tourism to the socio-economic development were justified.

Practical value. Interregional analysis of the components of the travel and tourism
competitiveness provides necessary information to compare and effective use of local com-
petitive advantage in making decisions in the tourism business and related sectors and ac-
tivities, and valuable for the government in improving conditions of travel and tourism sec-
tor development.

Key words: travel and tourism competitiveness, tourism industry, tourism.
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TOURISM SERVICES MARKET: THEORETICAL ASPECTS

Memorw cmammi € ananiz icHyouux nioxo0ig 00 po3yMiHHA CYMHOCMI NOHAMMSL «PU-
HOK MYPUCMUYHUX NOCTY2)», VIMOYHEHHS 1020 GU3HAYEHHS, 6CIMAHOBNIEHHS XapaKmepy nonumy
i Mpono3uYii Ha PUHKY MYPUCMUYHUX NOCTY2, HAOAHHA XAPAKMEPUCTUKY MYPUCIUYHIT NOC-
Y31 K 00 '€KMY pUHKY MYPUCMUYHUX NOCTY2, YMOYHEeHHs Klacughikayii cyb €kmie punKy my-
PUCTMUYHUX NOCTLY2.
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